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Abstract:

The aim of the research is to know the correlation between the conscious leadership and proactive
sustainability strategy as well as the impact of that relationship in enhancing the reputation of the
organization. The research was conducting in a number of private banks (Economy, Baghdad, Asia) ,
and the descriptive analytical approach was adopted for the practical side by choosing a random sample
of (55) individuals who represented the senior leaders in the surveyed community.

The questionnaire was used as a tool for measuring and collecting data and information. Moreover, a
number of statistical tools and and statistical program (SPSS) as well as the descriptive statistical
methods such as (Spearman's correlation coefficient, simple linear regression, relative importance, and
others) were used in order to analyze and process the dataand also for the purpose of proving the validity
of the hypotheses or not, and the most important of which is the existence of a correlation between the
conscious leadership and proactive sustainability strategy and the impact of that relationship in
enhancing the organization's strategic reputation.

The research concluded to a set of results, the most important of which is that the conscious leadership
contributes significantly in achieving the reputation of the organization, in addition to adopt a proactive
sustainability strategy. The research also came out with a number of recommendations that serve the
goal for which the research has seeked.

Keywords: the proactive sustainability strategy, the conscious leadership, and organization's reputation

Introduction:

In light of the challenges that the business organizations were faced, and size of the responsibility that
the leaders was faced at all levels related to the technical development, the competition challenges,
besides the turbulent and uncertain environmental changes faced by business units at all levels, the
leaders are required
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the availability of a sufficient awareness to secure a real response according to the perceptions and
requirements of the business environment in order to assess, understand and deal with situations to
ensure the business success and effectiveness of the organizations. In this context, the need arose to
apply the contemporary strategic management concepts, including the proactive sustainability strategy,
which is concerned with providing quick strategic responses towards the unexpected and circumstantial
events, as well as enhancing the performance and reputation besides achieving the competitive position
of the organization.

In view of the important role occupied by the private banks, which are responsible for developing and
improving the Iragi economic role and achieving the sustainable development, it is necessary to identify
the actual reality of studying the variables (the proactive sustainability strategy, the conscious
leadership, and organization reputation), and the extent to which they can be applied and made them
available in the surveyed community, in order to highlight the role of these variables and the
interrelationships among them.

Also, the creation of a leadership awareness has become a necessity to keep pace with the global race for
the organizations, which requires leaders to feel and act on how to deal with the complexities of the
environment and create opportunities for a sustainable future, as it is stated in a study of (Brown, 2012)
about the conscious leadership for the sustainability and how the leaders deal with the work design at a
late stage and how they relate to the sustainability initiatives.

Research Methodology:

Research problem:

In light of the quest through this research to find ways that play a key role in the country to achieve the
development and main role in the Iragi economy, this research came to discuss the failure of the banking
system in dealing with the cases of the environmental uncertainty, and the reasons for the negative
strategic response towards the rapid developments, and this may even threaten the existence of the
organization for the survival and continuity, where the leaders and executive managers fall victim to the
temporal pressures, which is reflected on the organization’s performance, efficiency and organizational
reputation in the business environment.

Therefore, the research problem revolves around two directions: the first relates to the field of the
research, which is the banking community because of its clear role in the Iragi economy, whereas the
second is emerged from realizing the apparent weakness in achieving a organizational reputation in the
banking field, which came as a result of the weak proactive strategic performance and proactive strategic
business behaviors as an important response aspect in a turbulent environment.

Thus, the problem can also be summed up in the following questions:-

1. What is the ability of private banks of diagnosing the possibility of adopting a proactive
sustainability strategy? 2. What is the nature of the
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interconnected and influencing relationship between (the proactive sustainability strategy and
reputation of the organization)?

3. What is the effective role of the conscious leadership in a proactive sustainability strategy on
the organizational reputation?

Research importance:

The research gains its importance from the importance of its three variables, first, the importance of the
researched community and the role it plays in the Iraqi economy because of its important source for the
investments and financing secondly.

The research also tries to draw the attention of the senior leaders to the importance of adopting the
research variables as they are linked to the strategic planning, bypassing the routine procedures, reaching
the organization's position and achieving its reputation by sensing the environmental changes and
preparing for an immediate response.

Research objective:

The research aims to reach a realistic model that links between the current research variables (the
conscious leadership, the proactive sustainability strategy, and reputation of the organization),

and how to activate them in line with the field reality of the organization (and studied
community) , after recognizing the prevailing leadership style and the level of thinking owned by
leaders at high management levels to ensure a high level of the performance and to direct the
sustainability strategy towards achieving a good organizational reputation.

Research tool and method:-
The research adopted the descriptive analytical approach, and the questionnaire was adopted as a
measurement tool for collecting data from the intentional sample members, which included (55)
managers (branch managers, department managers, department heads) by adopting stratification
by selection, as it constituted 20% of the total community. Use the five-point Likert scale
(strongly agree, agree, neutral, disagree, absolutely disagree) with grades (5, 4, 3, 2, 1))
.respectively for the five answers
Research hypotheses:
1- There is a significant correlation (statistically significant) between conscious leadership and
the proactive sustainability strategy and its indicators.
2- There is a significant correlation (statistically significant) between conscious leadership and
organizational reputation.
3- There is a significant correlation (statistically significant) between the proactive sustainability
strategy and its indicators and organizational reputation.
4- There is a significant (statistically significant) effect of conscious leadership on organizational
reputation.
5- There is a significant (statistically significant) effect of the proactive sustainability strategy on
organizational reputation.
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6-There is a significant effect (statistically significant) of the reciprocal relationship between
conscious leadership and the proactive sustainability strategy on organizational reputation.

Proactive Sustainability stratesy ]
1 Proactive Environmental Sustainability
Conscious
Proactive economical sustainability L] leadership
Proactive social sustainability
® organizational
renutatinn Rt

Euume: Prepared by the researcher

Theoretical and conceptual framework for research variables:-

First:the conscious leadership:

The strength through which the organization achieves levels of a high organizational performance and
confidence is considered very important, and also it does not achieve by owning participation with
stakeholders. The leaders' conscious thought motivates and inspires towards achieving the goal that
every business organization seeks, and this is embodied by possessing the most complex thinking skills
that go beyond the limits of the ordinary mind, and in order for the leader to be more aware, he must be
alert to perceive the world around him and understand the conditions of his environment and be fully
aware of how to deal with its dynamics in ways that meet any emergency or achieve any opportunity,
thus, (Asher, 2006:19) considers it as “a holistic approach that can lead others based on to self-
awareness and personal responsibility”, whereas (Jones, 2012:41) considered it as “a theory based on the
social and cultural knowledge of the reciprocity. If this indicates anything, it indicates that it is an
important factor for understanding the social interactions and is responsible for defining an
organizational vision and goals and building a culture that includes several interactions with others
through the leader’s self-awareness (Voss, 2017: 71).

The conscious leadership has been associated with many elements that can be composed, such as the
mindfulness because of its role in responding to events and acting consciously in the social situations,
and with the environment that is connected with the variables affected the behavior of the individual
and the organization at the same time in order to combine both elements with two other elements
represented by the human experience and the amount of the awareness that the leader has, including the
self-awareness, and emotional, perceptual, spiritual, and physicalawareness).

Second: the proactive sustainability strategy:

The proactivity is of a great value in order to ensure an outstanding performance for the organizations,
as the proactive organizations seek to gain an advantage from the new opportunities and achieve the
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advantage of moving faster than other competitors towards those opportunities, and this does not mean
the leadership as much as it is an interactive and complementary strategy. Therefore, the proactive
market is considered as a strategic choice for the proactive companies to bypass the reaction and focus
on the proactive sustainability strategy, and this indicates the possibility of obtaining a competitive
advantage derived from the proactivity and provides a basis for innovative and creative solutions for the
organization.(Alderman, 2011:559) pointed out that the proactive companies and organizations are the
first that responds to the requests and desires of the customers in a better way, and in a proactive
manner, for the purpose of achieving the most benefit of the market and before other organizations, and
they are not waiting for opportunities or waiting for others to complete tasks where all this is
accompanied by the risks of entering these new markets in conditions of uncertainty.

Thus, the sustainability strategies can be classified according to the strategic direction of the
organization, whether it is (society or market) and (reaction and response).

The sustainability-oriented strategies are usually used in several aspects, including: controlling the risks,
improving the reputation and image of the organization, and the efficiency in the productivity, besides
creating a sustainable market for innovation of new products and services (Babriel, 2012:34).
Proactive sustainable strategy dimensions:

The literature and research have unanimously agreed on three main dimensions for the proactive
sustainability strategy, which are:-

1.Proactive Environment Sustainability:

Buysse& Verbeke,( 2003:457) suggested three types of the environmental strategies: the strategy of
preventing the environmental disaster, the environmental leadership strategy, and reactivity strategy, but
( Luna, etal, 2011: 1418) adds the attention factor to the response of the concerned parties and of the
legislation as well as the stakeholders, so the proactive environment strategy is considered as one of the
practices of reducing or minimizing the effects of the products and services on the environment,
improving the green factory environment, besides building and improving the product efficiency.
2.Proactive Economic Sustainability:

It refers to the economic performance and long-term profitability of the organization, and it means the
financial performance of the organization and its long-term competitiveness, in addition to its financial
impact on the stakeholders (Muskka, 2015: 16).

(Wijethilake, 2017:23-24) adds that the strategic dimension of the economic sustainability is to provide
a reasonable quality of the life through the productive capacity of the organizations and individuals to
create and ensure the distribution of the services and goods that contribute to an increase in the standard
of living and sense of the equality.

3.Proactive Social Sustainability:

It means the extent of the awareness of the organizations' social responsibility towards themselves and
their long-term commitments in all business activities, it also includes the social aspects as (the
corporate governance, the health and safety, the motives and incentives for human capital development)
(Baumgartner, etal, 2010: 76-89), as well as an external focus, which includes (the sustainable openness
strategy to the outside and insight (Baumgartner & Ranter, 2016).

Third: organizational reputation:
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The reputation of the organizations is considered as a strategic wealth of great value., and as an assistant
for the business organizations to achieve a distinguished position in the competitive environment and to
move towards better performance. It is also considered as one of the central concepts in light of its focus
on the real credibility and granted guarantee that gives for it among other organizations (Bick,etal,
2008:12). Accordingly, the reputation at the strategic level can build a competitive value and give a
confidence in consolidating the relationship with other parties in society.

We can clarify it with three basic concepts that reflect its value, concept and true meaning through (the
organization’s image, identity, and distinctive brand) (Abbas, 2016:56-57). It has been known as the
basic building block for the organizational trust, from which core values can be resulted with the
insurance of the transparency, the commitment, and accountability towards the business risks
(Beheshtifor& Korauki, 2013:16). Despite this, the organizational reputation is not considered as a
comprehensive approach rooted in the culture and values, but rather it is an interface for each member of
the organization, which passes through multiple stages, and starts with defining the organizational
identity foundations through analyzing the environment and determining the desired and current image
with identifying the gaps between them and ends with preparing the plan to reduce the gaps, and then it
implements the programs for the current and desired images in the organizational reputation

(Atheeb, 2017: 206).

Organizational reputationdimensions:

The researchers' opinions varied about determining the dimensions of the organizational reputation, but
they were limited to the organization's internal and external behavior, also to the culture and ethical
values , and for example (the organization’s vision and product quality, the leadership and social
responsibility, the brand and values, the culture and excellence, the creativity , the work environment
and communication), and for the current research's purposes , it is possible to adopt what was stated in
the model of (Kristensen & Sontaite, 2004: 132- 133) in which they defines the reputation’s dimensions
as follows:-

1.The social responsibility

It means the organization's contribution and obligations towards the society by participating in a range
of social activities, including improving the health services, generating the job opportunities, combating
the poverty, and others (Holmes, 1985: 435). This may go beyond the societal aspect to include the
developmental aspect by achieving the development goals and taking into consideration the economic,
social and environmental affairs where the organization is involving in them in a way that maximizes the
benefits and reduces the losses and damages (Bamk, 2007:1).

2. The creativity:

It is considered as a process or activity that leads to a production characterized by the originality and
value in order to serve the customers (Jackson, etal, 2000:223-239). The creative work results in special
abilities and processes that lead to its achievement, and has two sources: the customer's needs ,who
provides a new market opportunity, and the technological development that keeps pace with the
developments in the industry environment.
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3. The service quality:

It is represented in the speed, reliability and correct delivery, through which and for which the
organization works to provide a service to customers according to their needs, which must evolve with
time (Bateman, 2009: 15). Therefore, its dimensions are represented by (the dependence, the trust, the
security, the tangibility, the responsiveness, and empathy) (Zeitham, etal, 2006: 116).

Research hypothesis testing:

Analyze and test the correlation and effect relationships between the research variables

This paragraph includes a description and diagnosis of the main study variables, which are the
dimensions of research in banks. To achieve this, appropriate statistical analyzes were used.

Table( 1)

Arithmetic means and standard deviations of the sample responses for the three research axes
(conscious leadership, organizational reputation, proactive sustainability strategy)

No. | Main search Sub-dimensions average | standard | Relative The order of
dimensions of the search deviation | importance importance
according to
arithmetic
means
1 Conscious 3.25 1.18 65% the third
leadership
2 organizational 3.75 0.90 77.5% the first
reputation
Proactive Proactive 3.57 1.02 60%
Sustainability Environmental
Strategy Sustainability
3 proactive 3.90 0.94 77%
economic
sustainability
Proactive Social 3.03 1.12 60.5%
Sustainability
Total arithmetic 3.50 1.02 65.8% The second
means and
standard
deviations of the
dimensions of the
proactive
sustainability
strategy
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Source: Prepared by the researcher according to the outputs of the statistical program and by adopting
the data of the questionnaire form

It is clear from the table ( 1) the following :-

The fully conscious leadership variable achieved an arithmetic mean of (3.25) with a percentage weight
(65%) and a standard deviation (1.18) and since the hypothetical mean was equal to (3) on the scale
.area, the results indicate the existence of conscious leadership with a degree above the average.

As for the organizational reputation variable, it achieved an arithmetic mean of (3.75) with a weight
percentage of (77.5%), thus occupying the first sequence in importance, with a standard deviation of
(0.90), which indicates a little dispersion in the response of the sample members to this variable with its
paragraphs, and confirms that the surveyed banks have a reputation High in society, either a variable or
a proactive sustainability strategy has achieved an arithmetic mean at the total level of (3.50) with a
standard deviation (1.02) and a general standard weight (65.8%) to occupy the second place after
organizational reputation, while the third place was for the dimension of conscious leadership

Also, all types of proactive sustainability strategy (environmental, economic and social) all achieved
above-average arithmetic averages with good and reasonable weights, reflected by the reasonable and
acceptable ratio of the overall proactive strategy in general. All of them are considered satisfactory
results.

Proving the research hypotheses:

Analyzing and testing the correlation and effect among the research variables

This section includes measuring the correlation relationship among the research variables by using the
simple correlation coefficient (Spearman) and then testing the significance of the correlation coefficients
by using the t-test statistics, and as follows:-

First — Analyzing and testing the correlation between the conscious leadership and proactive
sustainability strategy of all kinds:

if we want to make an accurate decision regarding the validity of the first main hypothesis, it is very
necessary to refer that there is a positive and strong correlation between the conscious leadership (x1)
and proactive sustainability strategy (x2), where the value of the simple correlation coefficient between
them is amounted (0.89). This value indicates to the strength of the correlation between the conscious
leadership and proactive sustainability strategy in the surveyed sample, so when the availability of the
components of the conscious leadership increase, the importance of owning a proactive sustainability
strategy will be increased too, and then what the positive correlation supports, is that the calculated (t)
value is amounted to (13.85), which is greater than the tabular (t) value of (2.423) at a significance level
of (1%) and a confidence degreeof (99%).
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Table ( 2)
relation between the conscious leadership and proactive environmental sustainability

Proactive Sustainability Strategy Indicators

dependabl

Proactive
Proactive Sustainabilit
Environmental | y Strategy Y |,
SustainabilityY1 independe

Proactive Proactive
(t) tabular Social Economic
value Sustainability || Sustainability

Y3 Y2 nt variable

0.88 0.87 . Conscml_Js
leadership

degree of 13.04 (0
gl 12.11 14.65 computed
confidence
value

strong and Relationsh

strong and strong and | .
moral g strong and moral g ip strength
moral moral -
and testing

There is a positive, strongCorrelation relationhaving a statistical
indication at the 1% level and for all indicators of the proactive
sustainability strategy

relationshi
p type

Source: Prepared by the researcher using the statistical program (spss v26)

The table (2) shows that the positive and strong correlation relation between the conscious leadership
and proactive environmental sustainability, reflected the following:-

1.There is a positive and strong correlation relation between the conscious leadership and proactive
environmental sustainability, and the value of the simple correlation coefficient was (0.90), with an error
rate of (1%), that is, with a confidence degree of (99%), and what the positive correlationsupports, is
that the calculated (t) value amounted to (14.65), which is greater than the tabular (t) value of (2.42) and
is considered as significant indication at the mentioned level.From the foregoing, it is clear that the
sample notes that the presence of the conscious leadership is increasing the importance of the leader's
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belief in the ideas and principles that support the trend towards the proactive environmental
sustainability.

2.1t is also noted from the table (2) that there is a positive and strong correlation relation between the
conscious leadership (1X) and proactive economic sustainability, where the simple correlation
coefficient reached (0.87), and what this relationship supports, is that the calculated (t) value amounted
to (14.65), which is greater than the value of (t) (2.42) and with statistical indication at the level of error
(1%), that is, with a confidence degree of (99%). It is clear from the above that the studied sample is
noted that the conscious leadership is closely related to the ability of building the proactive economic
sustainability.

3.There is a positive and strong correlation relation between the conscious leadership (1X) and
proactive social sustainability, where the simple correlation coefficient reached (0.88), and this is
confirmed by the calculated (t) value as it reached (13.04), which is greater than the tabular (t) value
(2.42) and has statistical significant with a percentage of error (1%) i.e. with a confidence degree of
(99%). This confirms that the surveyed sample is noted that the conscious leadership has a strong
relationship with the proactive social sustainability dimension.

From the foregoing, it becomes clear that there is a positive and strong correlation relation between the
conscious leadership and proactive diplomatic sustainability strategy in general and with all proactive
sustainability strategy indicators in particular, and this leads to the hypothesis's acceptance, which refers
that (there is a correlation relation between the conscious leadership and proactive sustainability
strategy of all kinds).

Second: Analyzing and testing the correlation relation between the conscious leadership and
organizational reputation:

In order to make an analytical decision regarding the validity of the second main hypothesis, which
means (there is a significant correlation relation between the conscious leadership and organizational
reputation), the table (3) indicates that there is a positive and strong correlation relation between the
conscious leadership (X1) and organizational reputation, where the value of the simple correlation
coefficient reached between them(0.89) . This value indicates the strength of the relationship between
the conscious leadership and organizational reputation in the studied community, so when the
environmental challenges more increase, the importance of possessing the characteristics of the
conscious leadership is more increasing in order to prove and enhance the organization's reputation and
prestige , and what is supporting the positive correlation relation, is that the calculated (t) value
amounted to (13.86), which is greater than the tabular (t) value of (2.42) at a significance level of (1%)
and a degree of confidence of (99%).
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Table(3)
Correlation relations' results between (the conscious leadership and organizational reputation)
with the calculated (t) values

Variable
Organizational reputation
Dependable

Independent variable

conscious leadership 0.89

the calculated (t) values 13.86
Relationship strength and testing strong and moral

Relationship type There is a positive, strong correlation relationthat has a

statistical indication at thelevel1% and for all
indicators of the diplomaticleadership characteristics at
a degree 0f 0.99

Source: Prepared by the researcher using the statistical program (spss v26)

Third: Testing the third main hypothesis, which states that (there is a correlation relation
between the proactive sustainability strategy and organizational reputation):-
To accept the above main hypothesis or not, the value of the simple correlation coefficient was tested by
using the (t) test to know the relation significance between the proactive sustainability strategy and
organizational reputation, as shown in table (4).
Table(4)
Correlation relations results between the proactive sustainability strategy and organizational
reputation with calculated (t) values

proactive strategic sustainability
. Dependable
Proactive

roactive Proactive . o variable
Tabular (t) . P . . Sustainabilit
Proactive economic Environmental

value Social sustainability Sustainability S

Sustainability x22 x21
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Organization
al reputation

1 7
“ 50 11 28 66 , o 6 Calculated(t)
value
degree of

strong and
moral

Relationship
strength and
testing

confidence strong and strong and strong and

moral moral moral

There is a positive, strong that has statistical significant correlation
at the 1% level and for all indicators of the strategic decision-
making

relationship
type

Source: Prepared by the researcher using the statistical program (spss v26)

The table (4) indicates that there is a positive and strong correlation relation between the organizational
reputation (y) and proactive sustainability strategy (x2), and the value of the correlation coefficient is
(0.95)Assuming a level of significance (1%) and a degree of confidence (99%), and what this result is
supporting, is the calculated (t) value of (20.63) at the same previous significant degree.

The table also shows that there is a positive and strong correlation relation between the organizational
reputation and its indicators.

1. There is a positive and strong correlation relation between the proactive environment strategy (1x2)
and organizational reputation (YY), and the value of the simple correlation coefficient was (0.97) with an
error level (1%), and this is what has confirmed that the calculated (t) value amounted to (28.66), which
is greater than the tabular (t)value, and it has statistical significance at the mentioned level, and from
the foregoing it is clear that the surveyed sample notes that the characteristics of the proactive
environmental sustainability have a strong relationship to achieve the organizational organization
reputation and everything related to it.

2.1t is noticed from the table (4) that there is a positive and strong correlation relation between the
proactive economic strategy (X22) and organizational reputation (), as the simple correlation
coefficient reached (0.99) and this is supported by the fact that the calculated (t) value amounted to
(50.11) which is greater than the tabular value of (t) (2.42), and it has statistical significance at a
confidence degree of (99%). It is clear from the above that the surveyed sample's interest and awareness
are towards adopting types of the proactive strategies, in a way that supports the status and reputation of
the organization.
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3.There is a positive and strong correlation relation between the proactive social sustainability (X23) and
organizational reputation (), as the simple correlation coefficient reached (0.86), and this is confirmed
by the calculated (t) value, which amounted to (10.67), and which is the greater tabular (t) value and has
significant indication(99%).

Table(5)

Ranking the strength of the correlation relation between the proactive sustainability strategy and
organizational reputation

ARRANGING
THE
RELATIONS
HIP
STRENGTH

CORRELATI J|DEPENDABLE VARIABLE
ON INDEPENDENT
COEFFICIEN VARIABLE
T

. 0.991 PROACTIVE ECONOMIC
first
SUSTAINABILITY X22
0.972 PROACTIVE ENVIRONMENTAL
second
SUSTAINABILITY X21
third 0.860 PROACTIVE SOCIAL
SUSTAINABILITY X23
Source: Prepared by the researcher according to the results of the computer.
It is noted from the results presented in the table (5) the following:-

ORGANIZATIONAL
REPUTATION

1. The proactive economic sustainability ranked first in terms of the correlation relation strength with the
organizational reputation (), and through a correlation coefficient of (0.991).

2.The proactive environmental sustainability came in the second in terms of the correlation relation
strength with the organizational reputation (), as the value of the correlation coefficient between them
was (0.972).

3.In the third and last place, we find the proactive social sustainability, where the value of its correlation
coefficient with the organizational reputation (YY) was (0.860).

Fourth :Analyzing and testing the multiple correlation relation , the conscious leadership impact
and proactive sustainability strategy in the organizational reputation (testing the fourth and fifth
main hypotheses):-

For the sake of the statistical analysis regarding the validity of the fourth and fifth main hypotheses and

their content, there are multiple effects and correlation having a significant indication between the
conscious leadership and proactive sustainability strategy in the organizational reputation.
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In order to accept the above hypothesis or not to accept it, the value of the multiple correlation
coefficient was tested by using the (F) test, as shown in the table (6). This table shows the correlation
existence and the conscious leadership effect as well as the proactive sustainability strategy in the
organizational reputation, where the multiple correlation relation value reached (0.754), which refers to
the relationship strength between the variables in the researched sample, and this means that the
calculated F value, which reached to (233.5), is greater than the tabular (F) value of (4.61) at an error
rate of (1%) and a confidence degree of (99%). This confirms the need for the sample to pay more
attention to the two variables together because of their clear positive relationship on the organizational
reputation.

Table(6)

Multiple correlation relations' results and the conscious leadership effect and proactive
sustainability strategy on the organizational reputation

Interpretation || degree of F . value organizational Dependable
coefficientR2 || confidence Reputation Y

variable

tabular || calculated multiple
correlation r
independent variables

4.61 Conscious Leadership X1 and
Proactive Sustainability
Strategy X2

A positive and strong relationship with a statistical indication at the relationship type
1% significant level

Source: Prepared by the researcher according to the results of the computer.

It appears from the table (6) that the value of the interpretation coefficient (r2) amounted to (0.910),
meaning that the two variables of the conscious leadership and environmental sustainability strategy
show a rate of (91%) of the changes in the organizational reputation, and for the remaining percentage
(9%) is explained by other variables that are not included in the current research scheme. From the
above, it is clear that there is a positive and strong multi-correlation relation between the conscious
leadership and proactive sustainability strategy together in enhancing the reputation of the organization,
and this leads to the acceptance of the hypothesis stated that (there is a multi-correlation relations and
significant effect of the conscious leadership and proactive sustainability strategy on the organizational
reputation).
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Fifth: Analyzing and testing the impact of conscious leadership on organizational reputation:

In order to make an analytical decision regarding the validity of the fourth hypothesis which states (there
is a significant (significant) effect of conscious leadership on organizational reputation), simple linear
regression will be used to detect the presence and size of this effect, as shown in the table below.

Table(7)

The effect of conscious leadership on organizational reputation

The ValuesF
coefficie dependent varj
degree of nt of
confidence | determin
ation tabular calculated - .
independent variable
RZ
99% 79% 4.61 205.74 conscious leadership
Positive and strong effect with statistical significance at the 1% trace
.level of significance

Source: Prepared by the researcher using the statistical program (spss v26)

The above table indicates that there is an effect of conscious leadership on organizational reputation, as
the calculated (F) value amounted to (205.74), which is greater than the tabular (F) value of (4.61),
assuming a level of significance (1%) and a degree of confidence (99%), and the value of the coefficient
indicates The determination (R2) indicates that the two variables of conscious leadership (Z) explain
about (79%) of the changes that occur in organizational reputation, while the remaining percentage
(21%) is explained by other variables not included in this hypothesis and the random error factor. This
leads to the acceptance of the hypothesis that states (there is a significant (statistically significant) effect
of conscious leadership on organizational reputation).

Sixth: Analyzing and testing the impact of a proactive sustainability strategy on organizational
reputation:

In order to make an analytical decision regarding the validity of the fourth hypothesis to the effect that
(there is a significant (statistically significant) effect of the proactive sustainability strategy on
organizational reputation), simple linear regression will be used to detect the presence and size of this
effect, as shown in the table below
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Table(8)

The impact of a proactive sustainability strategy on organizational reputation

The ValuesF
coefficie dependent vari
degree of nt of.
confidence | determin
ation tabular calculated ffidependent variable
RZ
99% 90% 461 499 85 Proactive Sustainability
Strategy X
Positive and strong effect with statistical significance at the 1% trace
level of significance

Source: Prepared by the researcher using the statistical program (spss v26)

The above table indicates the presence of the effect of the proactive sustainability strategy on
organizational reputation, as the calculated (F) value amounted to (499.85), which is greater than the
tabular (F) value of (4.61), assuming a level of significance (1%) and a degree of confidence (99%), and
the value of The coefficient of determination (R2) indicates that the proactive sustainability strategy
variable (X) explains about (90%) of the changes that occur in the organizational reputation, while the
remaining (10%) is explained by other variables not included in this hypothesis and the random error
factor. This leads to accepting the hypothesis that states (there is a significant (statistically significant)
effect of the proactive sustainability strategy on organizational reputation)

Seventh: Analyzing and testing the impact of conscious leadership and a proactive sustainability
strategy on organizational reputation (the sixth hypothesis test):

In order to analyze the impact of both conscious leadership and a proactive sustainability strategy
together on organizational reputation, the multiple linear regression method will be used, and in order to
test the above hypothesis, the (F) test will be used as shown in Table (9).
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Table (9)
Multiple regression analysis outputs for conscious leadership and a proactive sustainability
strategy in organizational reputation

The ValuesF dependent variable
coefficient
degree of of
confidence | determinati
on tabular calculated
R2 independent variable
Conscious Leadership Z and
99% %99 4.61 233.5 Proactive Sustainability
Strategy X
Positive and strong effect with statistical significance at the 1% trace
level of significance

Source: Prepared by the researcher using the statistical program (spss v26)

The above table indicates that there is an impact of conscious leadership and a proactive sustainability
strategy on organizational reputation, as the calculated (F) value reached (233.5), which is greater than
the tabular (F) value of (4.61), assuming a level of significance (1%) and a degree of confidence (99%),
This confirms the need for the sample to pay attention to the two variables together because of their
positive impact, and the value of the coefficient of determination (R2) indicates that the two variables,
conscious leadership (Z) and organizational reputation (X) explain about (91%) of the changes that
occur in organizational reputation, while the percentage The remaining (9%) are explained by other
variables not included in the current research scheme and the random error factor. From the foregoing, it
is clear that there is an effect of conscious leadership and a proactive sustainability strategy together in
enhancing the reputation of the organization, and this leads to the acceptance of the hypothesis that
states (there is a significant effect (statistically significant) for the reciprocal relationship between
conscious leadership and the proactive sustainability strategy on organizational reputation.

Conclusions:-

1.The managers can apply effective administrative control systems in achieving a sustainable strategy or
control systems to translate their chosen strategies into institutional performance systems that contribute
to enhance their strategic position and reputation in the long run.The results in this research allow us to
understand the active role of conscious administrative leadership and enable it to implement effective
proactive strategies of all kinds such as (environmental, economic and socialstrategies).
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2. The lack of the conscious leadership puts constraints on the processes that have sustainable strategies
and this is considered as a major obstacle in achieving the sustainable performance for the companies
and institutions.

3. The private banks face many problems such as the low financial liquidity which is sometimes very
difficult to obtain it, besides the intensity of competition, the entry of many banks in this side, moreover
the government's restrictions, policies and laws, so all these factors form great pressure on the banks'
work, in addition to the situation of the Corona epidemic that had a great impact on this field. This
prompted the administrations of these banks to deal more seriously in achieving the proactive
sustainability and the need for a conscious management that refines that orientation in order to build a
strategic reputation by paying attention to the economy, environment and society, and this was reflected
in the results of the correlation relations and the effect between the three research dimensions.

4. Despite the availability of the elements of the conscious leadership from the point of view of the
sample individuals and the presence of the elements of a proactive strategy with an acceptable degree of
achieving thean organization reputation, but there is a lack of supporting the elements of the continued
availability of these dimensions, especially in light of a volatile and uncertain environment.

5- The results of the analysis showed that conscious leadership had a direct and moral impact along with
the environmental sustainability strategy and the strength of the interactive relationship between them, in
achieving and enhancing the reputation and position of banks, and therefore this relationship and
influence supports the validity of the basic hypothesis of research and the sub-hypotheses emanating
from it, which clearly reflects the ownership of banks Civilization for a proactive sustainability strategy
conscious leaders

Recommendations:

1. Developing the cognitive and perceptual capabilities of senior leaders through training courses and
adopting and supporting the creative ideas,with the support of cultural and value capabilities to ensure a
conscious leadership that believes in the change, innovation and sustainable action.

2.Carrying out operations to improve the service provided to customers, providing facilities for work
procedures, banking facilities, avoiding red tape in transactions and making better use of materials.

3.Encouraging leaders to support the implementation of a sustainable proactive strategy by encouraging
of seizing proactively the environmental opportunities from the companies and other institutions, facing
the challenges and risks, combating or avoiding the doubts, and promoting the transparent dealing with
the stakeholders and other sides that have direct dealings.

4- To enhance the reputation of the organization and its position in the community, we suggest to the
conscious leaders in banks of the importance and inevitability of change, to pay attention to their
community activities to ensure competitive environmental sustainability by using patterns of
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information and communication technologies with the community, stakeholders and other supporting
bodies, and to be proactive in obtaining opportunities in this field.

5- To ensure the sustainability and survival of the organization's identity and reputation and to maintain
the continuity of that position, we suggest continuing with its policies that express its goals, mission and
vision, even in the case of periodic changes in its leaders and departments
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